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L Growing Markets Aim Pitch at Teenagers

By REYNOLDS KNIGHT

America’s unpredictable teen-
agers, with their sometimes in-
comprehensible language and
behavior patterns, are looming
ever larger in the eyes of mar-
keting men in such industries
as food, fashion, cosmetics, and
inexpensive jewelry.

The teenagers' language and
mores are only of secondary
importance to these business-
men; it's the youngsters' fat.
tening wallets and pocketbooks
they're concerned with. The
post-war birth explosion will,
in 1963, boost the numbers of
12-t0-20 youths to almost 20
million consumers. The older
segment of this group is show-
ing increasing ability to either
earn sizeable pin money or
wangle it from “the folks.”

One estimate puts their aver-
age annual income at $550 cur-
rently.
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IT'S NOT ONLY the market-
ers of such obviously teenage
products as cold drinks and
skin creams that are stepping
up their advertising and pro-
motion barrage. Competition
from heretofore “adult pro-
ducts” also is quickening. One

example: portable radios. An-|

other is coffee (for older teen-
agers), which according to one
research study is viewed by
the young as a symbol of adult-
hood.

Makers of novelty products
(the kids' term is “kookie™)
also are constantly on the
watch for a new fad. Although
short-lived, teenage fads in
slothing an¢' such spread like

wildfire and can bring massive
short-term ules bllhngs

‘IMAGE’ BOOKS — Annual
reports,, employe magazines
and new-product brochures
have long been recognized as
effective, if somewhat limited
methods of “telling the com-
pany story” to the American
{public. Recently, however,
some far-sighted business firms
have embarked on more am-
bitious publishing ventures
that have not only enhanced
the corporate image on a
broad scale, but proved finan-
cially rewarding as well.

A case in point is Hallmark
Cards, Inc, which, with Dou-
bleday & Co., has published
three books since 1960. The
first is an anthology entitled
“Poetry for Pleasure,” a book
of verse for every mood which
includes the classics of Wads-
worth and Shakespeare as well
as the modern poetry of T. S.
Eliot and Ogden Nash. The
foreward speaks of a revival of
|interest in art and literature
in America, reflected in greet-
ing card art nn.d verse.
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ANOTHER HALLMARK vol-
ume, “Flowers of the Holy
Land,” is a modest collection
of water colors of Bertha Ves-
ter, an 83-yearold American
woman whose lifelong work
with children of the Middle
Fast has won her world ac-
claim. Reproductions of some
of her paintings appear on

some of Hallmark's religious
lgreeling cards.
The lhlrd book, "Grnungs

Terrence O'Flaherty

The West has been won, the cattle rustiers have
disappeared—and with them, the tough, frontier
marshal and his deputy—the 11 o'clock stage no longer
arrives from Tombstone and quick-draw frontiersmen
have stopped setting up driinks in the Last Chance
Saloon.

But there is one place where the West is still wild,
where the deer and the antelope play, where seldom
is heard a discouraging word and the skies are not
cloudy all day—and that is in the Mariboro cigarette
ads.

" Last week Hollywood sent out a frantic call for
males between the ages of 35 and 45 who can smoke,
wear Levis and look convincing in a cowboy hat. The
tragic truth soon leaked out: they're running out of
cowboys for the Marlboro commercials!

* * *

A bright young woman named Pat Harris, whose
headquarters are in Hollwood, is searching for a new
cowboy. This is not unusual for Miss Harris who has
cast over 400 television commercials and whose “little
black book” contains the names, addresses and meas-
urements of some of the world's most beautiful men
and women—_the elite corps of smiling, sleek, confident,
and carefully-groomed humans who are happily en-
gaged in the lucrative business of selling things to an
ad-conscious American public that will buy almost any-
thing as long as it is called “new.” “fresh” or appeals
to the opposite sex.

Miss Harris' searcn for a fresh virility symbol led
her back to the West Coast last week after several
fruitless days in Denver.

“While there I discovered an awful thing" said
Miss Harris. “Real cowboys don't look like cowboys at
all! They are short and stocky instead of tall and lean.
They wear the wrong kind of hats, too, so we use our
own. Even worse, some of them dont smoke."

She found a dozen virile non-cowboys who were
worth shooting in a test film. During the filming I
learned that this one commercial can bring upwards of
$5000 to the guy who fills the bill—in return for sev-
eral days posing silently in spectacular outdoor scen-
ery, lighting cigarettes and looking available.

* - 4 o

The average TV commercial pays a top model $95
a day in shooting time. (If you are an established star
or athlete shaving a peach in a locker room you may
get more.) When the commercial is shown on the net-
work the first time, the model receives $95, the second
time $80, the third showing $70, and for the fourth
through the 12th, $55. For the 13th through 21st time
it is reshown, he gets $40.

After 13 weeks if the same commercial is still
running it starts a new cycle all over again beginning
at $95. At this rate some of the busiest models in Holly-
wood TV commercials make as high as $100,000 a year
when they get several commercials in rotation.

A spokesman for the Flair Agency which handles
such medels told me that most of the Hollywood cow-
boy types are already associated with a certain brand
of tobacco and cannot accept another cigarette com-
mercial for at least 18 months. (I'm sure the average
viewer can't tell one from another and for all he knows

or cares the models could be Marjorie Main and Wal-
lace Beery.)

The masculinization of the Marlboro product is
one of the success stories of the ad world,
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Dearie!”
most popular of the humorous |
contemporary greeting cards

. ot This massive infusion of egg production in Florida in-|duct being marketed by
POPULATION EXPLOSION |people brought new money, |creased from 364 million eggs ' Ohio firm . .. Newest in “gim-
—Those concerned with this payrolls and business, as well [in 1950 to 1.15 billion in 1961, | micky" cereals: pre-sweetened

country’s oft-mentioned popu-
lation explosion and its effects
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is a collection of the ‘uon But by 1960 the Sunshine
State stood 10th with nearly
5 million — a 10-year growth
rate of 79 per cent.
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lar increases, however, Florida

oat morsels shaped in numbers
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“Countdown” . . . . Exhausted
flashlight batteries, usually
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ing up of unsightly nicks and
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HOUSE HUNTING — Pros- | back on outright purchase be-
muse of the ‘nternational situ-
ation.

BITS O’ BUSINESS — Car
sales have continued at boom
levels into 1963's second
month; figures just developed
show volume in the first 10
days of February up almost 12
per cent above the same 1962

decade.
1S na-

dipped as
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Beauty Gloves

“While-s-Sleep” — Cotn Reg. 39¢

gloves protect linens after ap-
plying cream or lotion o your 290 /
Aids absorption.

Jonny Mop

Dispesable Toilet Mop —
Kit contains plastic handle,
nhstnc dusmser hlled with lO

touch -mu

Reg. 1.19

Pixall uwr removes

Your Porsonal Valet — Rofts
away all lint from clothes,
i -
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laxative. Choice
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Cough Mixture with

extra strength, w

Y2 oz Reg.

Hospital accuracy. Spe- SN - %
cial safely woo-mubritive artificial
bulb. Case in- Sweetener.

== cluded. 1000 Toks

Scissors & Notions for Sewing
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«arber shears.. 1.49 < 7 trimmer ... 1.49
o vhinsing Shears 1,49 .« ¢ sowingseisson] .49
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Eyelet Plier Kit
o 1,99

wunhﬂm-ln*

, in assorted colors & white,
P ix-So” Fabric Mender
/ Mends all fabrics, leaves no stilch marks. Use on

leather, paper, canvas, efc. 1% oz Reg. 3¢
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Sanitary Napk Baxol 12
:-'m ':.'.'..;‘{'".; 4': "] m Seams or Seamloss
veginat Foam L i
ENKO Sanitary
With Brief
Applicator

Wipiniess naphin
fasten-

e 1.28

ORTHO-CREME
Vaginal Cream

Deluxe Needles

CLINTON — Assorled needles with
smooth eyes, polished points.

| Shoulder Strap Holders

\ 5 Delne — Card of two pair,

e 250 19°
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Ivory Sozp
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sie... 4133
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~pem-IVORY SOAP PRODUCTS-

IVORY FLAKES sist ... T8°
IVORY SNOW et 79°

IVORY LIQUID cime ... B3

AD PRICES PREVAIL RED CROSS
March 3ré-6th

W WITH YOUR HELP

5020 W, 190th St., Torrance

DPRUG STORES

OPEN 9 AM-10PM .,

IS ALWAYS THERE

We Give
3 Blocks W. of
Hawihorne Bive.

.7 DAYS A WEEK

NUTRI-TONIC
Choice of Regular,
Gentle or Super 1
Reg. 2.00

Transistor Batteries

Nowrs of performance in cach bettery.

9 Volt Size



